Additional notes on how research was conducted:

The survey was administered using online panels. These are people who have optedinto complete
surveys. The opt-in can occur from a variety of sources—response to bannerads, prior participationin
surveys, orvisiting the web site of aresearch company or panel provider. Potential respondents were
thenscreenedto forthose who have registered atleast one domain name atany pointintime.
Incidence data (those who registered adomain as a percentage of all those who started the survey) is
not valid with this method atthere is a stronglikelihood that those in the panel are more active users of
the internet, who may therefore be more likely to have registered, and those who elected torespond to
theinvite mayalso have beenlikely to have registered.

Who tends to have registered a domainunder a new gTLD?

New gTLD registrantstendtobe:

e Younger(average age of 33 vs. the sample average of 37) —and those who are not even aware
of any new gTLDs are older, average age of 42.

e More likelyto have registered for personal, non-business oriented use.

o |Ifregisteredforbusiness, lesslikely to come from small businesses.

e More likelythan average to be from businesses with multinational operations.

Motivations and behaviors of new gTLD registrants

Those who have registered adomain underanew gTLD exhibitavariety of traits thatindicate that they
are more active inthe Internetingeneral:

e Theyare more likely to have registered duplicate domain names (same domain under multiple
gTLDs).

e Tendto haveregistered more domainsintotal.

e Aremorelikely to have parked orredirected domains.

o Arelesslikelytobe aware of the most common legacy gTLDs (.com, .net, .org) while being more
likely torecognize the lesscommon legacy gTLDs.

e Those who are not aware of the new gTLDs are very focused onthe .com gTLD—for example
those who have registered anew gTLD say they would consider.com (80%), .net(77%), .org
(70%) or .info (68%). But forthose who are unaware of the new gTLDs, 76% percentwould
consider.com, comparable to new gTLD registrants, but the numbers then drop to 50% .net,
38% .organd 25% .info.

e Aremorelikely to use alternative access methods like QR codes and apps, less likely to use
search (though that is still the dominant method of navigating to a web site.)

e More likely to have website exposure through 3™ party sources (forexample review sites).

e Aremore likelytohave alternate IDs and use themto blogfor a business ororganization.

e Aremorelikelytohave tried tofind out who created a website.

Specifically, in relation to switching behavior, analysis of the data shows:

e 897 registeredanew domain. Of these, 174 (19%) gave an illogical response to the question
aboutwhetherthisregistration was aswitch froma legacy, a net new registration, ora duplicate
registration, saying “appliestoall” fortwo or more of those.



e Of theremaining 723:
o 0% saidtheygave up all theirlegacy gTLDs.
o 2% saidthat theykeptall legacy gTLDs.
o 3% saidthat they were completely new registrations.
o 95% saidthat they did a mix of the behaviors—some legacy gTLDs were dropped, some
duplicated and/orsome were completely new.

Registration and Trust

The general sense is that those who have ventured outside of the core legacy gTLDs tend to have
greaterlevels of trustin both the gTLDs themselves and the industry. However, itis difficult to say what
the causal relationship is—has the experience with the new gTLDs improved the trustlevel, orare
registrants more likely to engage inthe new gTLDs because they are more trusting of them and the
industry?

e Those whohave registered anew gTLD exhibit greaterlevels of trustin the new gTLDs included
inthe survey compared tothose who are unaware.
e Those whoare not aware of the new gTLD program tend to have lowertrustinthe domain
industryin general, notjust the new domains themselves.
e Those whosay they wish they had known more about the new gTLD program alsotend to have
more trust inthe industry, which does suggest that trust comes before awareness.
e Theredoesnotseemto be a large relationship between registration and fear of “bad
behaviors.”
o Those who are aware of the new gTLDs, whetherornot they have registered, are a bit
more aware of all types of bad behavior, especially cybersquatting.
o Andthese folks have slightly higherlevels of fearabout beingimpacted by phishing,
spamming or cybersquatting. Malware and stolen credentials show no relationship.
o Butthisseems more likely to be a reflection of the fact that those who have registered a
new gTLD are more active on the Internetingeneral.

Restrictions on registration

Additional analysis of expectations around registrations supports that even when thereis ageneral bias
againstrestrictions, supportincreasesinspecificsituations, and is generally not motivated by fearor
bad behaviors.

e Over50% of those whoinitially say that there should be norestrictions of registration of the
legacy gTLDs reverse their position and favor specifictypes of restrictions, like validating
credentials or country of use.

e Those whoregisteredanew gTLD domain are more likely to expect that there will be some level
of restrictions on the registration, such as validating credentials that fit with the implied purpose
of the gTLD.

e And, those whoregistered new gTLDs are more likely to expect those restrictions for be
enforced.

e However, there maybe alink between restrictions and perception of ease in registration —those
who are most opposed to restrictions are more likely to say that the process was easy.



e Andthereisa relationship between restrictions and trust —those who are most opposed to
restrictions are significantly less likely to have high levels of trustin the domainindustry.
e However, thereisnostrongrelationship between fear of bad behaviors and expectations for

restrictions—those who are mostin favorof restrictions are slightly more likely to express fear,
but the differences are less than 5 points. Satisfaction with registration

Satisfaction does correlate with perception of choice.

e Similartotheirtrustlevels,those who are notaware of the new gTLDs have lower satisfaction
levels—reinforcing the general theme that trust tends to resultfrom familiarity.

e Those whoregisteredto protecttheirinterests have higherlevels of satisfactions.

e Those who are mostsatisfied feltthatthey had options.

e Andtherole of alternate ID’s does not appearto be significant —those who were aware but did
not register were more likely to say that alternate ID’s did not affect their decision. Similarly,

those whofeltthat they did not have many optionsfora domain also said alternative IDs were
not a factor intheirregistration process.



