CCT-RT Meeting #11
Face-to-Face Meeting
Washington, DC - 6-7 June 2016

Venue: Reading list & Session archives:

Omni Hotels & Resorts | https://community.icann.org/pages/viewpage.action?pageld=58735240
2500 Calvert Street, NW
Washington, DC 20008

Map

Remote participation: Refer to calendar invite for dial-in details.
Sessions are being archived and follow the ICANN Expected Standards
of Behavior: http://www.icann.org/en/news/in-
focus/accountability/expected-standards

The CCT-RT Chair will refer to hands raised in the Adobe Connect room
to build the queue

Questions: Contact staff at cctrt-staff@icann.org

Day 1 — Monday, 6 June 2016 | 07:45 — 17:30 EST

(timezone converter)

Meeting Room: Congressional room

Breakfast will be served in the meeting room (07:15-07:45)

1. Welcome, roll call, Sol updates & opening remarks (07:45-08:00)

2. Update from Nielsen (08:00-10:00)

3. Discussion with Assistant Secretary Lawrence Strickling (NTIA) (10:00-11:00)
Break (11:00-11:15)

4. Break-out session (11:15-12:45)

* Safeguards & Trust (meeting room: Congressional room)

» Analysis of TOPIC 2 — Consumer, end-user behavior

A\

Analysis of TOPIC 3 - Developing countries

e Competition & Consumer Choice (meeting room: Presidential Board room)

» Confirm market definitions

» Develop findings for TOPIC 4 — Value of segmentation —



o What are reasonable definitions of relevant markets that we might use to analyze
competition?

Is further segmentation and regulation of the namespace valuable to consumers navigating the name
space?

Lunch Break (12:45-13:45)
5. Break-out session (13:45-15:45)

* Safeguards & Trust (meeting room: Congressional room)

» Analysis of TOPIC 2 — Consumer, end-user behavior

A\

Analysis of TOPIC 3 - Developing countries

» Analysis of TOPIC 1 — Impact PICs and Safeguards
o Impact/Reduces harm

Safeguards

PICs

Regulated gTLDs

Compliance

O O O O

e Competition & Consumer Choice (meeting room: Presidential Board room)

» Confirm market definitions
» Develop findings for TOPIC 4 — Value of segmentation —

o What are reasonable definitions of relevant markets that we might use to analyze
competition?

o Isfurther segmentation and regulation of the namespace valuable to consumers navigating
the name space?

Break (15:45-16:00)
6. Break-out session (16:00-17:00)

* Safeguards & Trust (meeting room: Presidential Board room)

» Analysis of TOPIC 2 — Consumer, End-User Behavior - continued
» Analysis of TOPIC 3 — Developing countries — continued
» Analysis of TOPIC 1 — Impact PICs and Safeguards — continued

e Competition & Consumer Choice (meeting room: Congressional room)

» Analysis of TOPIC 1 — Price competition — Has the expansion of gTLDs been effective at promoting
price competition between TLD operators? - continued

» Analysis of TOPIC 2 — Non-price competition — Has the expansion of gTLDs been effective at
promoting non-price competition between TLD operators? - continued



7. A.0.B & day 2 objectives (17:00-17:30)

Dinner (19:30-21:30)

Day 2 — Tuesday, 7 June 2016 | 08:30 — 18:30 EST

(timezone converter)

Room: Congressional room
Breakfast will be served in the meeting room (08:00-08:30)
1. Welcome, roll call, Sol updates & day 1 recap (08:30 — 08:45)

2. Application & Evaluation Process Subteam — Develop findings for 1 (application processing), 5
(transition delegation), 6 (applicant support), 7 (continuing operations instrument) and 8 (project
management (08:45-10:30)

Break (10:30-10:45)

3. Application & Evaluation Process Subteam - Develop findings for 1 (application processing), 5
(transition delegation), 6 (applicant support), 7 (continuing operations instrument) and 8 (project
management — continued — and establish conclusions (10:45-12:30)

Lunch Break (12:30-13:30)

4. Break-out session (13:30-14:30)

Safequards & Trust (meeting room: Presidential Board room)

» Analysis of TOPIC 2 — Consumer, End-User Behavior - continued

» Analysis of TOPIC 3 — Developing countries - continued

e Competition & Consumer Choice (meeting room: Congressional room)

» Analysis of TOPIC 1 — Price competition — Has the expansion of gTLDs been effective at promoting
price competition between TLD operators? — continued

» Analysis of TOPIC 2 — Non-price competition — Has the expansion of gTLDs been effective at
promoting non-price competition between TLD operators? - continued

5. Subteams’ progress report (14:30-15:00)

6. Compile list of topics for New gTLD Subsequent Procedures PDP WG (15:00-15:30)

Break (15:30-15:45)

7. Draft report structure (15:45-16:30)



8. Next steps (16:30-17:45)

9. A.0.B & closing remarks (17:45-18:30)



