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Modus Operandi

Use	publicly-archived	mailing-lists	for	transparency	purposes
• cct-review@icann.org - Master	list	+	Application	&	Evaluation	process	analysis	group
• cctreview-nielsen@icann.org - Nielsen	
• cctreview-competition@icann.org - Competition	&	Consumer	Choice
• cctreview-safeguard@icann.org - Safeguards	&	Trust

Staff	requests	to	be	sent	to	cctrt-staff@icann.org

Avenue	of	community	 input	 - input-to-cctrt@icann.org
ACTION	NEEDED:	Identify	protocol	 to	handle	 this	input

Public	wiki	is	repository	 for	information	and	interface	with	ICANN	community	– let’s	use	it!	



Rules of Engagement
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Rules of Engagement 

Updates	to	SO/ACs
STAFF	RECOMMENDATION:	Coordinate	slides	to	ensure	consistent	message	is	being	delivered	(e.g.	ICANN	meetings)
Wiki	page	dedicated	to	updates	to	SO/ACs

Use	of	social	media
• Blog	posts	
• Interviews	
• Social	media	channels

Operating	under	ICANN	Standards	of	Behavior



Next Steps 
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Schedule

Plenary	conference	call	schedule
• 23	March
• 6	April
• 20	April
ACTION	NEEDED:	Identify	times	and	list	of	upcoming	 calls
STAFF	RECOMMENDATION:	Have	a	set	of	rotating	timeslots	

Subteam conference	calls
STAFF	RECOMMENDATION:	Organize	them	on	weekly	basis

Face-to-Face	meeting	
Staff	in	process	of	identifying	 location.	Doodle	 to	be	circulated.	


