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New TLDs





Source : https://www.verisigninc.com/en_US/innovation/dnib/index.xhtml 
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Source: Zooknic, Q4 2014; Verisign, Q4 2014; Centralized Zone Data Service, Q4 2014 

Breaking the .com stranglehold







A New World of gTLDs
● Brands: Brand owners, such as corporations, sport teams and other 

high-profile entities, can protect their brands and trademarks, enhance 
brand trust and create new ways to extend their brand and services to 
partners, resellers and customers.

● Communities: Group of like-minded organizations that share common 
missions, goals and challenges can promote commercial or non-
commercial offerings to better promote, protect, guide and serve their 
communities.

● Geographic: Cities and regions can promote greater recognition of their 
areas, generate additional revenue and better serve constituents.

● Generic Terms: This category covers terms that don’t fall under the 
previous three categories. Forward-thinking organizations and innovative 
entrepreneurs could pursue new business opportunities or build their 
online presence.



A New neighborhoods 





Who comes up with these names?

● In theory everyone, but …
● 185 K$ for the application + $$$$ to build the 

registry ( or a solid contract with a registry 
operator )

● Donuts 307 TLDs, Google 101 TLDs, Top 
Level Domain Holdings (TLDH) 92 TLDs, 
Amazon 76 TLDs, Famous Four 57 TLDs, 
and UniRegistry with 54 TLDs.





Source : https://namestat.org/
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For new domains to succeed, the public must be aware of 
and understand what's coming. Education will raise 
awareness and ensure a basic level of trust and comfort 
as new domains flood the Internet.

Convincing users to register new domains will be critical to 
the success of a new TLD Registry. 

In order to drive user registrations, a new Registry will 
have to form effective partnerships with other registrars 
and also market our domains directly to users - a push-
pull approach.

Partnership and buy-in from other registries are necessary 
to support industry-wide initiatives.

Public
anyone who uses the 
Internet regularly

Users
any individual, company,
or organization registering
a domain (registrant)

Registrars
companies accepting
domain registrations

Registries
companies owning new 
domains 

Key players to work with







Need to incentivize Registrar = More budget 



Vertical Integration



TLD Launch Phases

1. Sunrise : an ICANN-mandated 60-day period wherein 
legal trademark owners worldwide can stake a claim 
before registration opens;

2. Pre-registration ( Landrush ) phase : the earlier you 
register the domain name the more you'll get the name. 

3. Open registration (general availability) : In most cases, 
after the first two phases are met, there's a certain date 
that the name is generally available to anyone. 



New TLD vs Search Engine

“Google has a lot of experience in returning relevant 
web pages, regardless of the top-level domain (TLD). 
Google will attempt to rank new TLDs appropriately, 
but I don't expect a new TLD to get any kind of initial 
preference over .com, and I wouldn't bet on that 
happening in the long-term either. If you want to 
register an entirely new TLD for other reasons, that's 
your choice, but you shouldn't register a TLD in the 
mistaken belief that you'll get some sort of boost in 
search engine rankings.”

Matt Cutts engineer in the search quality team at Google



Technical problems arise with New 
TLDs

● Universal acceptance of more-than-3-
characters TLD or IDN TLD.

● Web browsers
● Internet Software applications
● Mobile Operation Systems
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