
ICANN SMWG 68 Report 
Shreedeep Rayamajhi (APRALO)



ICANN SMWG 68 Plan:  https://docs.google.com/document/d/1SUj6FsXIwWxG0B-sUt7gNP7A0-
b9syLt1Aqxy3SQIP8/

Check List: 
https://docs.google.com/spreadsheets/d/1fuQKY3fWFzRudTwcZqk6_xsj2bg2CoBpXzoJmJ4MDDM/
edit#gid=0 

https://docs.google.com/document/d/1SUj6FsXIwWxG0B-sUt7gNP7A0-b9syLt1Aqxy3SQIP8/
https://docs.google.com/document/d/1SUj6FsXIwWxG0B-sUt7gNP7A0-b9syLt1Aqxy3SQIP8/
https://docs.google.com/spreadsheets/d/1fuQKY3fWFzRudTwcZqk6_xsj2bg2CoBpXzoJmJ4MDDM/edit#gid=0
https://docs.google.com/spreadsheets/d/1fuQKY3fWFzRudTwcZqk6_xsj2bg2CoBpXzoJmJ4MDDM/edit#gid=0


 Facebook Frame

 

Frame Name: ICANN68POLICYFORUM

Keywords: ICANN68

Link: www.facebook.com/profilepicframes/?selected_overlay_id=276227813783194     

Frame Name: ICANNAFRALO68

Keywords: AFRALO68

Link: www.facebook.com/profilepicframes/?selected_overlay_id=648447542424824     

Frame Name: ICANNAPRALO68

Keywords: APRALO68

Link: www.facebook.com/profilepicframes/?selected_overlay_id=2603952683266356     

https://urldefense.proofpoint.com/v2/url?u=http-3A__www.facebook.com_profilepicframes_-3Fselected-5Foverlay-5Fid-3D2603952683266356&d=DwMFaQ&c=FmY1u3PJp6wrcrwll3mSVzgfkbPSS6sJms7xcl4I5cM&r=HedNXfBayuWxdPer7COiCJBd39KxvJQIgCaiDYF2Tm8&m=Ec7Qp8WxwUoDn1T-XLTnip_peOYN26ctz3Np5j46i-I&s=uLmlpRLv0BnZBgUmi87ePNoNl33Atp7QOCK4HtfdQW4&e=
https://urldefense.proofpoint.com/v2/url?u=http-3A__www.facebook.com_profilepicframes_-3Fselected-5Foverlay-5Fid-3D648447542424824&d=DwMFaQ&c=FmY1u3PJp6wrcrwll3mSVzgfkbPSS6sJms7xcl4I5cM&r=HedNXfBayuWxdPer7COiCJBd39KxvJQIgCaiDYF2Tm8&m=Ec7Qp8WxwUoDn1T-XLTnip_peOYN26ctz3Np5j46i-I&s=K7rPbFdg7UoGqemgUI1krNmIfaZn8kzQeMEIsoDKtek&e=
https://urldefense.proofpoint.com/v2/url?u=http-3A__www.facebook.com_profilepicframes_-3Fselected-5Foverlay-5Fid-3D276227813783194&d=DwMFaQ&c=FmY1u3PJp6wrcrwll3mSVzgfkbPSS6sJms7xcl4I5cM&r=HedNXfBayuWxdPer7COiCJBd39KxvJQIgCaiDYF2Tm8&m=Ec7Qp8WxwUoDn1T-XLTnip_peOYN26ctz3Np5j46i-I&s=luz_DotXx3i4p1Xtvh09X0JHDzf45yQYZr977PMovcY&e=


Frame Name: ICANNEURALO68

Keywords: EURALO68

Link: www.facebook.com/profilepicframes/?selected_overlay_id=2793370240790076

Frame Name: ICANNLACRALO68

Keywords: LACRALO68

Link: www.facebook.com/profilepicframes/?selected_overlay_id=268256997711493     

Frame Name: ICANNNARALO68

Keywords: NARALO68

Link: www.facebook.com/profilepicframes/?selected_overlay_id=577982696460198     

https://urldefense.proofpoint.com/v2/url?u=http-3A__www.facebook.com_profilepicframes_-3Fselected-5Foverlay-5Fid-3D577982696460198&d=DwMFaQ&c=FmY1u3PJp6wrcrwll3mSVzgfkbPSS6sJms7xcl4I5cM&r=HedNXfBayuWxdPer7COiCJBd39KxvJQIgCaiDYF2Tm8&m=Ec7Qp8WxwUoDn1T-XLTnip_peOYN26ctz3Np5j46i-I&s=AkJ8C3d0Ke9NwhsntQtUcSKZ93QIg4PuZwvPChUagFk&e=
https://urldefense.proofpoint.com/v2/url?u=http-3A__www.facebook.com_profilepicframes_-3Fselected-5Foverlay-5Fid-3D268256997711493&d=DwMFaQ&c=FmY1u3PJp6wrcrwll3mSVzgfkbPSS6sJms7xcl4I5cM&r=HedNXfBayuWxdPer7COiCJBd39KxvJQIgCaiDYF2Tm8&m=Ec7Qp8WxwUoDn1T-XLTnip_peOYN26ctz3Np5j46i-I&s=zhgJObiinzjO23fUlt5-VwX3Nty6eaL7SPjNBYBl-8Y&e=
https://urldefense.proofpoint.com/v2/url?u=http-3A__www.facebook.com_profilepicframes_-3Fselected-5Foverlay-5Fid-3D2793370240790076&d=DwMFaQ&c=FmY1u3PJp6wrcrwll3mSVzgfkbPSS6sJms7xcl4I5cM&r=HedNXfBayuWxdPer7COiCJBd39KxvJQIgCaiDYF2Tm8&m=Ec7Qp8WxwUoDn1T-XLTnip_peOYN26ctz3Np5j46i-I&s=fUlgmP3_9ilu_ROmUiMcFcmhme7ZNmdXAgG8xjM5eSQ&e=


 Promotional Video 

1. ICANN 68 Virtual Meeting ALAC | ATLarge | APRALO | EURALO | AFRALO | NARALO | 
LACRALO
Link: https://www.youtube.com/watch?v=PmamIEu8ssw 

2. ASK ATLARGE ALAC | APRALO | EURALO | AFRALO | NARALO | LACRALO | ICANN68
Link: https://www.youtube.com/watch?v=DRkwzXuWnqE 

https://www.youtube.com/watch?v=DRkwzXuWnqE
https://www.youtube.com/watch?v=PmamIEu8ssw


 Webinar

Link: https://www.slideshare.net/ShreedeepRayamajhi/how-to-be-effective-in-twitter-by-shreedeep-
and-glenn 

https://www.slideshare.net/ShreedeepRayamajhi/how-to-be-effective-in-twitter-by-shreedeep-and-glenn
https://www.slideshare.net/ShreedeepRayamajhi/how-to-be-effective-in-twitter-by-shreedeep-and-glenn


 Communication 
Group ALSes 

Representative
Different social
media Groups  

Fellows Discussion 
Forum

Remarks 

People 
involved 

Evin | 
Shreedeep 

Shreedeep Siranush Evin | 
shreedeep 

The 
informational 
email was 
translated in 
local 
languages 
with the help 
of Liliana and 
Bukola

Relevance Impotant Important Important Important



Photo Card 

Photo Card Credit: Natalia Filina 



 Campaign

The Registration and opening campaign
was run in various regional social media site and 
newsletter. The main aim of the Registration
Campaign was create better awareness and
Visibility about the ICANN 68 meeting .

In regards to this we also had send the information
and made a video in context of information sharing 
about the things happening in Social Media
activities conducted 

ICANN 68 Virtual Meeting ALAC | ATLarge |
APRALO | EURALO | AFRALO | NARALO | LACRALO
Link: https://www.youtube.com/watch?
v=PmamIEu8ssw 

https://www.youtube.com/watch?v=PmamIEu8ssw
https://www.youtube.com/watch?v=PmamIEu8ssw
https://www.youtube.com/watch?v=PmamIEu8ssw


#AskAtLarge 



 Social Media Competition 





 Social Media Poll



Quiz was conducted by Jonathan Zuck 



Suggestion and Recommendation 

1. Limited number of meetings and communication is a challenge, so the 
frequency of meetings in the SMWG  should increase

2. More focused strategic guidelines for the SMWG needs to be developed 
3. SMWG needs to explore better possibilities of social media intervention
4. Involvement of Fellows as ambassadors for Social media is highly 

recommended
5. Collaboration and cooperation is a major challenge which requires better 

communication and engagement tools
6. More awareness and capacity building webinars needed
7. The concept of social Media map is hugely recommended
8. New innovative ideas and concept of outreach and engagement needs to be 

explored  
9. For virtual conference, we need specific attention towards engagement and 

outreach, so there needs to be focus on motivation (prizes) that can lure 
participants to engage more 

COMMUNICATION

ENGAGEMENT

COMMITMENT 

CONVERSION

 

COLLABORATION 




