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THE COMMUNICATION

Communication is the act of
giving, receiving, and sharing
\ information through verbal and
. non-verbal methods.

J Good  communicators listen
- carefully, speak or write clearly, and
respect different opinions.

In our daily life, communication
helps us build relationships by
allowing us to share our
experiences, and needs, and helps
us connect to others.
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What is Social Media?

Social Media = Human Feelings/ Emotions

+Human Behavior +Human Values
*Communication Channel +CONTENT




Content Types
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Social media Engagement

The 5 Levels of Social Media Engagement

P

- Level 1: Observing - watching the conversation from afar &
e simply "lerking” to decide if it's interesting/valuable enough
Observing to join.

.

Level 2: Following - following the brand in some
Following

way, .e. following on Twitter or Liking on
— " Facebook.

Engaging !

Lewvel 3: Engaging - interacting in a limited
fashion, such as clicking through to read your
content, viewing a video, or Liking a wall post.

Level 4: Endorsing - actively sharing your content
with others, i.e. retweeting, sharing via
Facebook, etc.

Lewel 5: Contributing - actively participating in the conversation
and interacting with your brand, i.e. tweeting to your

brand, posting on your Facebook wall, or commenting on a blog
post.




Social Media Conversion
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Question | Answers




Thank you




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12

