History / Development of the current .au Domain Nam e
Industry Code of Practice.

Preamble:

auDA first published an Interim Code on 3 October 2001. In response to the
desire for an Industry self regulatory policy on Industry Code of conduct /
Practice to be developed using its established method of Policy Panels and
Committees called a Public Meeting on 11 December 2001. At this meeting it
was suggested the following matters should be addressed in the Code:

transfers between registrars and resellers
policy compliance checks

WHOIS issues

privacy

communications between registrars, resellers and registrants - including
renewal notices

consumer information

separation of domain management functions

continuity of business / ownership of customer information
complaints handling - including role of auDA

duplication of other regulatory and legislative arrangements
customer churning

bulk redelegations

transfer of domain name licence between registrants.

auDA called for EOI’s to join a Code of Practice Committee Code of Practice

Committee - drafted and reviewed .au Domain Name Suppliers' Code of

Practice (2002-2004) it met for the first time on February 13™ 2002 to begin

this process. At this meeting the Committee agreed (amongst other things that
its aim was to produce a workable, understandable Code that had the consensus
support of all stakeholders.

And that the Code should:

define boundaries of acceptable market conduct and business ethics
facilitate the smooth, efficient operation of the industry

provide a clear regulatory framework for industry and consumers
encompass all 2LDs, not just the commercial ones



- be dynamic, and anticipate future developments.

Also at this meeting the CoP Committee established that other issues may need
to be added to the list. e.g. Transfers (at multiple levels) and that compliance
and enforcement issues are also important.

It was noted that under the Registrar Agreement, auDA may suspend or
terminate a registrar's accreditation, or direct a registrar to terminate its
agreement with a reseller, for breach of the Code. In many instances, such a
severe penalty will not be commensurate with the breach, and may cause
inconvenience or harm to registrants, and therefore proposed that other
penalties need to be considered.

A glossary of terms was also considered to be important, to help maintain
consistency within the Code itself and with other industry documents. Terms
identified at this first meeting that needed to be defined by the Committee
included: (please see current Code, included in this review document, for the
complete and final Glossary)

- authorisation

- apparent authority

. compliance

- date of application

- transfer of ownership (multiple layers of definition).

Action items:
Action Responsibility Timing
1. Suggest changes/improvements to the Interim Code All members = 28 February

2. Provide list of key issues to be addressedarChde Registry/ registrars/ resell@snsumer rep28 February

3. Group and prioritise issues for first discussioaft of Code LW 25 March
4. Start thinking about Consumer Guide to domainenardustry All members  Ongoing
5. Start compiling Glossary of terms All members = Ongoing
6. Consider Code compliance logo for registrarsitess RS, CL-O, JWOngoing
7. Monitor Code for consistency with technical preszs NS, BT, AK = Ongoing
8. Monitor Code for consistency with other documents All members = Ongoing

Full details of this meeting are found at. http://www.auda.org.au/cop/cop-13022002/




The Committee reconvenes on an ad hoc basis to review the Code of Practice.

Committee Membership

Current members are listed below. Membership of the Committee is open to all
interested parties. If you would like to nominate to join the Committee, please
contact Jo Lim.

« Cheryl Langdon-Orr, auDA (Chair)

« Brett Fenton, NetRegistry

« Kirk Fletcher, Enetica

« Bruce Moulton, University of Technology Sydney
+ Stephen Ross, Gadens Lawyers

+ Ron Stark, Business Park

» Bruce Tonkin, Melbourne IT

Committee Meetings

2002 2003
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26 March 2002 |45 o yary 2003

10 May 2002
19 Julv 2002 17 July 2003
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15 August 2002 |+AU9USt 2003
19 December 2002

The Code of Practice in interim form was established as an auDA enforceable
Industry Code in May 2002 and was published in June 2002

Interim Code of Practice for Registrars and Resellers in the .au
Domain (2002-13)

PDF version

Policy No: 2002-13
Publication Date: 21/06/2002
Status: Replaced by Policy No 2002-26

June 2002, auDA's Code of Practice Drafting Committee (comprising representatives from
industry and consumer groups) released a draft Code for public comment. auDA updated the
Interim Code to include sections of the draft Code that it believes are the minimum essential
elements for promoting best practice and ethical behaviour in the newly competitive domain
name industry. By doing so, auDA is not pre-empting the Drafting Committee's consultation
processes, or suggesting that those sections of the draft Code that have been included in the
Interim Code are more important or appropriate than those that have not been included.

Remaining (full) text is provided below for informational purpose:




1.3 Until such time as the draft Code has been endorsed by the industry and approved
by auDA, the Interim Code set out in this document will apply to all auDA

Accredited Registrars and their resellers, and all other parties who subscribe to the
Code's provisions.

1.4 The Interim Code should be read in conjunction with auDA's Registrar Agreement,
which is available on auDA's web site at http://www.auda.org.au

2. TERMINOLOGY
2.1 The Interim Code uses the following terms:
a) "domain name supplier" means a registrar, reseller or agent of a registrant;

b) "renewal notice" means written notification addressed to a registrant that their
domain name licence is due to expire and must be renewed;

c) "service offering" means an offer of service by a domain name supplier to a registrant
that includes registration or renewal of a domain name licence.

3. PREAMBLE

3.1 Domain name suppliers in the .au domain seek to:

a) operate in good faith and according to established standards, practices and rules;
b) promote confidence of users and other important communities;

€) maintain fair and open competition; and

d) advance the reputation and standing of the industry.

4. MARKET CONDUCT - DOMAIN NAME REGISTRATIONS

4.1 Domain name suppliers must not register domain names on their own behalf for the
purpose of preventing any legitimate domain name registration.

4.2 Domain name suppliers must only register or renew a domain name at the request of
a domain name registrant.

4.3 Domain name suppliers must not register or renew domain names in advance of a
request from a registrant for the purpose of restricting a competitor from registering the
domain name on behalf of a registrant, or for the purpose of later offering the domain
name to the registrant.

4.4 Domain name suppliers may only sell domain name licences for a period of 2 years.
Domain name suppliers that provide domain name services for longer than 2 years must
clearly identify that as part of the service, the domain name licence must be renewed
every 2 years.

5. CUSTOMER CONTACT

5.1 A registrar must not send a renewal notice for a specific domain name licence to a
registrant, or any other communication that might reasonably be construed by the
registrant to be a renewal notice, unless the registrar is the registrar of record for that
domain name licence in the registry database.

5.2 A reseller must not send a renewal notice for a specific domain name licence to a
registrant, or any other communication that might reasonably be construed by the
registrant to be a renewal notice, unless the reseller has been previously appointed by
the registrant to be their agent.

5.3 A reseller must advise the registrant if there will be a transfer to a new domain name
licence with a different registrar of record, associated with accepting a renewal offer (this



may occur when either a reseller becomes a registrar, or when a reseller chooses to use
a different registrar).

5.4 Domain name suppliers must not send a renewal notice for a specific domain name
licence any earlier than 90 days prior to the expiry date. Domain name suppliers should
make reasonable commercial endeavours to advise the registrant of the need to renew
their domain name licence at least 30 days prior to the expiry date.

5.5 Domain name suppliers may make a service offering to a registrant (other than as
described in paragraphs 5.1 and 5.2), provided that:

a) it is clearly identified as a solicitation for business;

b) there is no mention of a specific domain name or related information such as an
expiry date;

c) it includes a statement that the registrant is under no obligation to respond, and may
choose to renew their domain name licence through their current domain name supplier;

d) it is clearly explained that acceptance of the offer may require the registrant to either
transfer to another reseller of the current registrar of record, or transfer to a new
domain name licence with a different registrar of record;

e) the offer is not sent as an email message, unless the domain name supplier has an
existing relationship with the registrant, or the registrant has requested to opt-in to
receive marketing information from the domain name supplier. Any such email must
include a simple and effective opt-out mechanism;

f) the contact information for the registrant was not obtained from the WHOIS service
operated by the registry, or from auDA's centralised WHOIS service.

6. CONSUMER INFORMATION

6.1 Domain name suppliers must fully disclose to the registrant the following minimum
level of information:

a) identification of the domain name supplier, including:

(i) the legal name of the business and the name under which the business trades
(including Australian Business Number);

(ii) address of registered office or principal place of business; and
(iii) email address or other electronic means of contact, or telephone number;

b) identity of the registrar of record if the domain name supplier is not a registrar,
including:

(i) the trading name shown on auDA's list of Accredited Registrars;

(ii) contact information for the registrar including telephone number in office hours,
facsimile number, web site URL and email address; and

(iii) address of registered office or principal place of business;
c) terms and conditions of the domain name licence; and

d) the domain name supplier's service level agreement, including processing time for
domain name registrations, customer support information and URL link to this Interim
Code of Practice.

7. COMPLAINTS HANDLING
7.1 Domain name suppliers' complaints handling policies and processes must:

a) be publicised to customers and staff;



b) include information to customers about their right to complain; and
c) specify how the domain name supplier can be contacted in order to make a complaint.

7.2 Domain name suppliers should provide easily understood information about their
complaints handling policies and processes in as many mediums and formats as
reasonably practicable. At a minimum, complaints handling policies must be in writing
and made available upon request.

7.3 Domain name suppliers must deal with complaints within a reasonable timeframe,
and must advise complainants of the outcome of the investigations of their complaint.

7.4 Domain name suppliers must not impose complaints handling charges on
complainants, except where the investigative/ handling process is sufficiently onerous to
justify the levying of a complaints handling charge.

7.5 Where appropriate, a domain name supplier's complaints handling process must
include an escalation process. Unresolved complaints should be dealt with according to
any such escalation process.

7.6 Domain name suppliers must advise complainants of their avenues of recourse,
including internal and external options, in all instances where the complainant indicates
to the domain name supplier than they remain dissatisfied with the outcome of their
complaint.

.au Domain Name Suppliers' Code of Practice (2002-26)

PDF version

Policy No: 2002-26
Publication Date: 10/09/2002
Status: Replaced by Policy No 2003-04

1. BACKGROUND

1.1 This document sets out the auDA-endorsed Code of Practice for registrars and resellers in
the .au domain. The Code is at Schedule A of this document. It replaces the previous Interim
Code of Practice for Registrars and Resellers in the .au Domain (Policy No 2002-13).

1.2 The Code was developed by a Drafting Committee of industry and consumer
representatives, appointed by auDA in February 2002 following an open call for nominations.
The Committee released a draft version of the Code on 7 June 2002. The Committee presented
the final version of the Code to the auDA Board on 21 August 2002. The auDA Board formally
endorsed the Code on 10 September 2002.

2. COMPLIANCE WITH CODE OF PRACTICE

2.1 Compliance with the Code of Practice is mandatory for all auDA accredited registrars and
their appointed resellers. A list of registrars and resellers is available on the auDA web site at
http://www.auda.org.au/registrars

2.2 auDA is responsible for enforcing the Code. Complaints about alleged breaches of the Code
will be handled in accordance with auDA's Complaints Policy (Policy No 2002-21).

3. REVIEW OF CODE OF PRACTICE

3.1 The Code will be reviewed by the Drafting Committee after 3, 6 and 12 months of operation
(in December 2002, April 2003 and September 2003). Membership of the Committee will be
open to all interested people. The review process will include public consultation.

3.2 Any suggested amendments to the Code as a result of the reviews, will be submitted to the
auDA Board for approval.



.au Domain Name Suppliers' Code of Practice (2003-04)
PDF version

Policy No: 2003-04
Publication Date: 31/03/2003
Status: Replaced by Policy No 2003-09

1. BACKGROUND

1.1 This document sets out the auDA-endorsed Code of Practice for registrars and resellers in
the .au domain. The Code is at Schedule A of this document. It replaces the previous
.au Domain Name Suppliers' Code of Practice (Policy No 2002-26).

1.2 The Code was reviewed by a Committee of industry and consumer representatives,
following an open call for public comment in December 2002. The auDA Board formally
endorsed this latest version of the Code on 30 March 2003.

.au Domain Name Suppliers' Code of Practice (2003-09)

PDF version

Policy No: 2003-09
Publication Date: 15/10/2003
Status: Replaced by Policy No 2004-04

Current .au Domain Name Suppliers' Code of Practice (2004-04)

Full text is provided below for informational and comparative to interim
documentation purposes:

.au Domain Name Suppliers' Code of Practice (2004-04)

PDF version

Policy No: 2004-04
Publication Date: 14/10/2004
Status: Current

This document provides the Code of Practice for all registrars and resellers in the .au domain.

Compliance with the Code of Practice is compulsory and auDA is responsible for enforcing the
Code. Complaints about alleged breaches of the Code will be handled in line with auDA’s
Complaints Policy (2002-21).

For further information about the Code of Practice, read the whole policy below.
1. BACKGROUND

1.1 This document sets out the auDA-endorsed Code of Practice for registrars and resellers in
the .au domain. The Code is at Schedule A of this document. It replaces the previous
.au Domain Name Suppliers' Code of Practice (Policy No 2003-09).

1.2 The Code was reviewed by a Committee of industry and consumer representatives,
following an open call for public comment in September 2004. The auDA Board formally
endorsed this latest version of the Code on 11 October 2004.



2. COMPLIANCE WITH CODE OF PRACTICE

2.1 Compliance with the Code of Practice is mandatory for all auDA accredited registrars and
their appointed resellers. A list of registrars and resellers is available on the auDA web site at
http://www.auda.org.au/registrars/accredited-registrars/.

2.2 auDA is responsible for enforcing the Code. Complaints about alleged breaches of the Code
will be handled in accordance with auDA's Complaints Policy (Policy No 2002-21).

3. REVIEW OF CODE OF PRACTICE

3.1 The full Code, or parts of the Code will be reviewed by the Committee on an ongoing ad hoc
basis in response to market-driven demand. Membership of the Committee is open to all
interested people. The review process will include public consultation.

3.2 Any suggested amendments to the Code as a result of the reviews, will be submitted to the
auDA Board for approval.

SCHEDULE A
.au DOMAIN NAME SUPPLIERS' CODE OF PRACTICE v1.2004
Background

As an integral part of auDA's consultative policy development initiatives and commitment to
industry self-regulation, the Code of Practice Committee [Note 1], the membership of which was
drawn from a wide variety of stakeholders, has prepared this Code of Practice. This Code of
Practice version 1.2004 replaces the previous version 2.2003.

The Code of Practice is a compulsory set of principles and approaches to market conduct for
auDA accredited registrars and their appointed resellers and is to be read in conjunction with
the auDA’s Registrar Agreement [Note 2] and all applicable policies published by auDA [Note 3].

auDA is the Government-endorsed domain name industry self-regulatory body. auDA’s powers
of enforcement are established by legal agreements between participants in the .au domain
name registration industry. More detailed information about the Federal Government’s approach
to industry self-regulation can be found at http://www.dcita.gov.au.

The Code of Practice Committee drew on a number of codes of practice across other industries,
most notably the registered codes of the Australian Communications Industry Forum (ACIF) and
the Australian Direct Marketing Association’s Direct Marketing Code of Practice, November
2001.

Please note that this Code uses the convention of capitalising words to denote that the Code
contains a definition in Section 16 of this document.
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10. Customer Information
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14. Complaints Handling Principles

15. Complaints Handling Rules

16. Definitions

1. Preamble

1.1 The Registrar Agreement and the Code of Practice are two key elements in the industry self-
regulatory model for which auDA is responsible.

1.2 The Code sets out rules for the conduct of Domain Name Suppliers in the .au domain name
industry. It forms part of the Registrar Agreement to which all Registrars must adhere. The
Code also binds appointed Resellers of Registrars through their Reseller Agreement with a
Registrar.

1.3 The Code is intended to act as an incentive for industry participants to conduct their
business in accordance with the Code and is a non-negotiable commitment to the auDA
Registrar Agreement.

1.4 The Code establishes an industry-wide comprehensive process for dealing with Complaints
by Customers and other industry participants. The Code has been designed to meet Customers’
expectations of international best practice for complaint handling, based on the Australian
Standard AS ® 4269.

1.5 The Code provides practical guidelines for the step by step handling of a Complaint plus a
comprehensive set of rules for handling Complaints within an organisation.

1.6 Domain Name Suppliers are expected to develop and enforce a comprehensive Complaint
handling process within their respective organisations, in order to:

a) recognise, promote and protect Customers’ rights, including the right to actively provide
feedback;

b) provide an efficient, fair and accessible mechanism for handling Complaints;

c) provide information to Customers on the Complaint handling process for the Products of the
organisation; and d) monitor Complaints in an endeavour to improve the quality of Products.

1.7 The Code will be reviewed on an ongoing ad hoc basis to consider whether it:
a) fulfils its purpose; and

b) remains relevant and appropriate to the conduct of Domain Name Suppliers as time goes by,
and may be amended according to the recommendations of the committee conducting each
review (which will include public consultation).



2. Objectives of Code

2.1 The objective of the Code is to promote and protect the interests of the Domain Name
registration industry, Domain Name Suppliers, Registrants and Customers by:

a) supporting and promoting competition;

b) establishing minimum standards for dealings between Domain Name Suppliers and with
Customers and Registrants;

c) ensuring that Registrants and Customers receive accurate, complete and timely information
concerning Domain Name registrations, renewals and solicitations;

d) ensuring accuracy of Domain Name Advertising Material;

e) preventing practices that undermine the reputation of the industry and the interests of
Registrants and Customers;

f) establishing minimum standards in relation to Complaint handling by Domain Name
Suppliers; and

g) establishing procedures for dealing with breaches of the Code.
3. Implementation and Compliance

3.1 The Code applies to all Registrars, their appointed Resellers, and all other parties that are
signatories to the Code.

3.2 A Domain Name Supplier may use the auDA Compliance Mark to indicate their
signatory/compliance status in relation to the Code that the supplier has signed.

3.3 Domain Name Suppliers must provide to auDA, upon request, information about their
compliance systems associated with this Code.

4. Market Conduct - Domain Name Registrations

4.1 Domain Name Suppliers must not register Domain Names on their own behalf for the
purpose of preventing any other Domain Name registration.

4.2 Subject to clause 4.4, Domain Name Suppliers must only:
a) register a Domain Name at the request of a Customer; and
b) renew a Domain Name:

(i) at the request of, or with the approval of, a Registrant; and

(ii) after obtaining confirmation from the Registrant that they continue to satisfy the Domain
Name Eligibility and Allocation Policy Rules for Open Second Level Domains in respect of the
Domain Name.

4.3 Domain Name Suppliers must not register or renew Domain Names (in advance of a request
from a Customer or Registrant) for the purpose of restricting a competitor of the Domain Name
Supplier from registering the Domain Name on behalf of the Registrant, or for the purpose of
later offering this Domain Name to potential Customers.

Guideline - examples of unacceptable conduct:

(1) Anticipating a Customer’s preference for a Damdame (via examining Customer activity on a wige, or by reference to other databases such
as company name databases), registering that DdWaaie using the Customer’s details, and then offetie Domain Name to the Customer for &
fee or in conjunction with a bundled offering. Thisctice restricts the Customer’s choice of Dondame Supplier, and may lock the Customer’s
into service conditions (such as the need to hesttasite with the Domain Name Supplier). This ephis sometimes called front-running.

(2) Pre-registering Domain Names that may be inatehin the future (reference clause 14.2.3 andseléL2.4 of Schedule B of the Registrar
Agreement). This could be doteeither artificially reduce the supply of a Dom&lame perceived as good (eg. by registering ath&n Names witl

3 letters, along with registering the appropriaisibess names to match), or with the intent toidpee on the value of the Domain iNa for later sale
This example is sometimes called warehousing.



4.4 A Domain Name Supplier may register Domain Names on its own behalf for its own use.

4.5 Domain Name Suppliers must only renew an expired Domain Name at the request of a
Registrant. TheRegistry will automatically delete Domain Names that have not been renewed,
14 days after the expiry date.

4.6 Domain Name Suppliers must only sell Domain Name Licences for periods of 2 years. Where
Domain Name services are provided for periods longer than 2 years, the Domain Name Supplier
must clearly inform Customers that the Domain Name Licence must be renewed every 2 years.

5. Customer Contact

5.1 A Registrar and a Reseller of that Registrar may agree (through a registrar-reseller
agreement) on procedures for contacting a Registrant that has chosen the Reseller as the
Registrant's agent. The Registrar of Record for a Domain Name Licence may maintain records of
a Registrant's current choice of agent.

5.2 A Registrar or other Domain Name Supplier must use reasonable commercial endeavours
not to send a renewal notice to a Registrant, or any other communication that might reasonably
be construed by a Registrant to be a renewal notice, for a specific Domain Name Licence unless:

a) the Registrar is the Registrar-of-Record for that Domain Name Licence; or

b) the other Domain Name Supplier has a current Written Agreement to act on behalf of the
Registrant with respect to that Domain Name Licence.

Guideline - meaning of reasonable commercial endees

(1) 'Reasonable commercial endeavours' includegxample, where a Registrar has checked the regiatapase to ensure that they
are still the Registrar-of-Record, or where a Resébarchecked with their Registrar to ensure thatane still the Registrant's agent.
Renewal notices should include the date on whictbitraain Name Supplier made such checks.

5.3 A Domain Name Supplier must advise the Registrant if there will be a transfer to a new
Domain Name Licence with a different Registrar-of-Record, associated with accepting a renewal
offer (this may occur when either a Reseller becomes a Registrar, or when a Reseller chooses to
use a different Registrar).

5.4 A Domain Name Supplier for a specific Domain Name Licence must not send a renewal
notice any earlier than 90 days prior to the expiry date, and must make reasonable commercial
efforts to advise the Registrant at least 30 days prior to expiry of a Domain Name Licence of the
need to renew it.

5.5 A Domain Name Supplier may make an offer to a Customer for Products (other than as
described in clauses 5.2-5.4 above), provided:

a) it is clearly identified as a solicitation for business;

b) there is no mention of, or cross-reference of any kind to, a specific existing Domain Name or
related information such as expiry dates, unless:

(i) the Registrar is the Registrar-of-Record for that Domain Name Licence; or

(ii) the other Domain Name Supplier has a current Written Agreement to act on behalf of the
Registrant with respect to that Domain Name Licence;

Guideline - meaning of cross-reference:

(1) 'Cross-reference' includes, for example, tisusion of mechanisms in offers such as uniquetifiers, references or links to web sites or links
within emails that have the object or effect ofregtas an indirect reference to, or referring thustG@mer directly or indirectly to, specific Domain
Names.

¢) it includes a statement that the Customer is under no obligation to respond;

d) in the case of soliciting the renewal of a Domain Name Licence, it includes a statement that
the Customer may choose to renew their Domain Name Licence through the Registrar-of-Record



in the Registry Database, or their existing agent (who may be a Reseller of the Registrar-of-
Record);

e) if it concerns a transfer from the Customer's current Domain Name Supplier, it is clearly
explained whether acceptance of the offer requires the Customer to either transfer between
agents (or Resellers) within the databases of the Registrar-of-Record, or transfer to a new
Domain Name Licence with a different Registrar-of-Record;

f) if it concerns a transfer from the Customer's current Domain Name Supplier, it is clearly
explained that a Domain Name Licence is independent of any Products that the Domain Name
Supplier's service offering may include (such as webhosting or email Products);

g) the offer is not sent as email, unless the Domain Name Supplier has an existing relationship
with the Customer, or the Customer has requested marketing information from the Domain
Name Supplier. Any such email must include a simple and effective mechanism to enable the
Customer to choose not to receive any further communications;

h) the contact information for the Customer is not obtained from the Registry or auDA's
centralisedWHOIS service (see clause 13 of the Registrar Agreement); and

i) it cannot reasonably be construed as a renewal notice or an invoice.

Guideline - examples of unacceptable conduct:

(1) Sending an invoice (or anything that appeatsetan invoice) to a Registrant for Domain Namewel, where the Domain Name is presently
registered through another Domain Name Supplier.

(2) Sending a renewal notice, or an offer to trangbr a specific Domain Name with an expiry dgg. "xyz.com.au expires on 1/6/2002 - renew it
now at our web site"), where the Domain Name is@méy registered through another Domain Name Semppl

(3) Sending a notice addressed to "accounts payabtpiesting payment for the renewal of a spe€ficnain Name with an expiry date, where the:
Domain Name is presently registered through anddoenain Name Supplier.

(4) Informing a registrant that a transfer to dedfént Registrar-of-Record is necessary to delegatemain name for new webhosting or email
services. Delegation may be performed by the Registor by a Domain Name Supplier on behalf ofRlegistrant, through the current Registrar -of-
Record.

(5) Sending a notice to a Registrant to registee\a Domain Name that closely resembles the Regt&rexisting Domain Name, and appears to the
Registrant to be an invoice for payment.

(6) Sending an offer to a Customer with a unique.thi&it when used by the Customer refers the Custtoreeweb site that displays a specific
existing Domain Name or expiry date to the Customer

5.6 If a Complaint is made about the accuracy of WHOIS data, then the Registrar-of-Record on
receiving, or receiving notice of, the Complaint must make reasonable commercial efforts to
contact the Registrant to arrange for the information to be corrected. The Registrar-of-Record
may delegate this responsibility to a Reseller via the terms of a registrar-reseller agreement.

6. Service Offerings

6.1 If a Domain Name Supplier provides bundled Products, Products bundled with other goods
or services (whether related services such as hosting or forwarding services or otherwise) or
both, then the Domain Name Supplier must specify the unbundled price of each Product.

Guideline - examples of unbundled pricing:

(1) A Registrar that sells ".com.au” for $150, dmkt.au” for $150, may make an offer as: ".conardinet.au for $150 each, or register both a co
and net.au name for a special price of $250".

(2) A Registrar that sells ".com.au" for $150 foyers, and web hosting for $500 for 2 years, mxayass an offer as follows: "com.au registration fo
$150, web hosting for $500 for two years. If yogisger a com.au domain name for $150, you willag@0% discount off our standard prices for web
hosting associated with that domain name (i.el patekage price of $600)."

6.2 Where a Domain Name Supplier presents Products in Advertising Materials as being
provided as part of a bundled offering, the Domain Name Supplier must make it clear which
Products depicted in the Advertising Material are supplied under the bundled offer.

Guideline:
(1) If a web site is illustrated together with betlcom.au and id.au Domain Name, and the com.auaidoName is not part of the bundled offering
the advertisement could state "com.au domain namvéces not included in the offer".



6.3 Where a Domain Name Supplier represents that Products in Advertising Materials are
provided under a bundled offering, the Domain Name Supplier must be in a position to supply
those Products unless a disclaimer (that complies with clause 8.1 of this Code) to the contrary
effect is included.

Guideline:
(1) If a Domain Name Supplier offers registratiarsecond level ".au" domains as part of a Domaimé&laffer, the Domain Name Supplier must
either supply Products in all 2LDs, or include scthimer to the contrary (such as “offer does noluide registration in csiro.au”).

6.4 Where Advertising Materials indicate the price of a component Product of a bundled offering,
the Domain Name Supplier must include in the Advertising Materials a statement of the
minimum total charge of the bundled offering and indicate any conditions that may apply to
obtain the component Product at the stated price.

Guideline:

(1) A Domain Name Supplier may offer Products & f&r month, but for a minimum licence period gars - thus a minimum total price of $240
over the 2-year licence period.

(2) A Domain Name Supplier may offer a 10-year Donfdéame service for $750, which requires the DonName Supplier to renew the licence
every 2 years. The Domain Name Supplier must #hatehe Domain Name Licence will be subject toRtegjistrant confirming that they continue 1o
be eligible for the Domain Name Licence every 2rgea

7. Advertising Principles

7.1 All Advertising Materials used by a Domain Name Supplier must comply with all applicable
legislation and published standards.

7.2 Domain Name Suppliers must provide Customers with information about Products that is:
a) clear;

b) accurate;

c) complete; and

d) not confusing, misleading or deceptive.

7.3 Domain Name Suppliers must give Customers information, which avoids unnecessary
complexity, is in simple and straightforward language, and is readily understandable by the
target audience.

8. Advertising Guidelines
8.1 Disclaimers are to be used in Advertising Materials as follows:

a) A Domain Name Supplier must clearly state any disclaimers to an offer next to the offer, or
linked to the offer by an asterisked footnote in proximity to the offer, or for television and radio
Advertising Material, as part of the advertisement.

Guideline:
(1) For example, "$100 per year domain name registr fee (minimum contract period 2 years)" orO8er year domain name registration fee viith
free web site*" * "Up to 3 webpages containing af20 Mbytes of content".

b) A Domain Name Supplier must ensure that disclaimers used in Advertising Materials are
clearly indicated, and readily understandable having regard to the nature of the advertisement
including the size of the text in the body copy, the medium used to convey it and its likely
audience.

Guideline:

(1) For printed Advertising Materials, a Domain Na®upplier should ensure that the font size oseladimer is at least 10 point, where the
Advertising Material is A4 size or greater, or 8mipwhere the Advertising Material is less than #\e but larger than an 8cm x 6cm advertisement
and 6 point where the Advertising Material is &fize equal to 8cm x 6¢cm or smaller, by referenddédont size of Times New Roman or equivalent.
(2) For billboards, a Domain Name Supplier musueashat any disclaimer used is sufficiently clead prominent to be clearly read by the intenced
audience.



(3) For radio a Domain Name Supplier must ensuaedhy verbal disclaimer used is stated at a speeédolume which is clearly discernible by the
average listener.

(4) For television, a Domain Name Supplier showd both a verbal and visual disclaimer and mustrerteat any verbal disclaimer used is stated at
a speed and volume which is clearly discernibl¢hieyaverage listener.

¢) A Domain Name Supplier must ensure that a disclaimer used in Advertising Materials that use
text appears in text which contrasts sufficiently in colour with its background to be clearly
readable, and is positioned as a horizontal statement.

d) A Domain Name Supplier must not use a disclaimer to negate the principal messages of the
Advertising Materials.

8.2 If any offer for a Product has eligibility requirements, such requirements must be clearly set
out in all Advertising Materials in which the offer is promoted.

Guideline:
(1) “Available only to those customers with 10 danseor more" or "Available only to the first 50 ¢asers that respond to this advertisement” or
"Available only to customers that respond withinhit®irs to this offer”.

8.3 A Domain Name Supplier must state in Advertising Material any applicable time limits on
availability of an offer promoted in the Advertising Materials.

Guideline:
(1) "Available until 30 June 2003"

8.4 A Domain Name Supplier must not make a Savings Claim in any Advertising Materials
unless it is true and each reasonable inference from the Advertising Materials as to savings can
be substantiated.

8.5 A Domain Name Supplier must make clear in Advertising Materials the basis for any Savings
Claim made.

Guideline:

(1) When making a claim such as "saves up to 50%Ust be apparent what the basis is for the sawitagm, for example "save up to 50% off
company A's recommended retail price", "save Up0 off our normal price", "save up to 50% off puevious rates", "save up to 50% this weekz=nd
on our normal domain name registration fee".

8.6 If it is possible some Customers with particular usage patterns would not save, a Domain
Name Supplier must qualify a Savings Claim.

8.7 A Domain Name Supplier must only use general Savings Claims, eg. "save money", "you
will save" or "our rates are cheaper", if all Customers would save under the offer. Otherwise a
Domain Name Supplier could use Savings Claims, such as the examples below:

Guideline:
(1) "you could save", "we are cheaper for manyamsts”, "you may save", "many customers will save".

8.8 If access to a Product is promoted in any Advertising Material as provided for free or below
market price, but additional charges apply to the use of the Product, a Domain Name Supplier
must disclose the additional charges.

Guideline:
(1) "free net.au domain name registration (chaeggsy for delegation)"

8.9 A Domain Name Supplier must not advertise Products as "free" that may accompany a
Domain Name registration unless the principal terms and conditions of the free offer as they
relate to fees and charges are disclosed in the Advertising Material, and the prices for the
Products accompanying the offer are not inflated to cover some or all of the cost of the free
offers.



Guideline - example of unacceptable conduct:
(1) "Free net.au domain name, when you purchaseneaci domain name for $300", if a Domain Name Seppbrmally charges $150 for a com.au
domain name, without the free offer.

9. Comparative Advertisements

9.1 A Comparative Advertisement must make it clear what the Preferred Products and the
Compared Products are.

Guideline:
(1) When comparing Customer service response titheshdvertising Materials should indicate the tioielay and day of the week on which the
comparison is based.

9.2 A Domain Name Supplier must ensure that either:

a) the Preferred Products are genuinely comparable with Compared Products, having regard to
any claims made in the Comparative Advertisement; or

b) if the Preferred Products are not genuinely comparable with the Compared Products, that the
Comparative Advertisement is not misleading as to the differences between the respective
Products.

9.3 When considering whether Preferred Products are genuinely comparable with Compared
Products, a Domain Name Supplier must also have regard to:

a) the respective purpose or purposes for which the Preferred Products and the Compared
Products are ordinarily to be used;

b) the respective pertinent features of the Preferred Products and the Compared Products; and

c) whether, in relation to the Compared Product, other goods or services offered by the Domain
Name Supplier would afford a more appropriate comparison.

9.4 A Domain Name Supplier must ensure that any disclaimer used in a Comparative
Advertisement complies with clause 8 of this Code.

9.5 A Domain Name Supplier must use current information in a Comparative Advertisement.

10. Customer Information 10.1 Domain Name Suppliers must fully disclose to a Registrant the
following minimum level of information:

a) the identity of the Domain Name Supplier including:

(i) the legal name of the business and the name under which the business trades (including the
Australian Business Number or ACN);

(ii) the address of the registered office or principal place of business;
(iii) an email address or other electronic means of contact, or telephone number

b) the identity of the Registrar being used by the Domain Name Supplier if the Domain Name
Supplier is NOT a Registrar including the trading name shown in the auDA list of Registrars;

c) the terms and conditions of the Domain Name Licence; and

d) the processing time for Domain Name registrations, Customer support contact information
and a web address link to this Code.

10.2 Domain Name Suppliers must publish information about changes to any policy of the
Domain Name Supplier that materially affect a Registrant’s Domain Name Licence.

10.3 Where the information referred to in clause 10.2 of this Code is not published on the
Domain Name Supplier’s web site, the Domain Name Supplier must take reasonable steps to
ensure that Registrants are aware of the changes.



11. Conduct of Employees, Agents, Contractors and Resellers
11.1 Each Domain Name Supplier must use reasonable efforts to ensure its employees, agents
and contractors comply with the Code.

Guideline:
(1) For the protection of their own interests eBamain Name Supplier should undertake reasonabésumes to develop witheir employees, ager
and contractors a culture of compliance with thisl€

11.2 If a Domain Name Supplier becomes aware of any actual or potential breach of the Code
by its employees in the course of their employment or by its agents or contractors (including
Resellers) in the course of performing their functions as agents or contractors, the Domain
Name Supplier must take such action which may be reasonably available to it to prevent or
discourage the continuation of the breach of this Code, including informing auDA if, in the
opinion of the Domain Name Supplier, it is appropriate to do so.

12. Consumer Protection
12.1 Domain Name Suppliers must:

a) publish on their web site, and observe, a written Complaints handling process which is to be
available to all Customers at no charge;

b) provide a link on their web site to auDA for consumer information, including the consumer
guide and FAQ;

C) gain the consent of Registrants before changing the terms and conditions of an existing
Domain Name Licence.

12.2 Domain Name Suppliers should note that:
a) under the general law, Domain Name Suppliers must:

(i) comply with the National Privacy Principles of the Privacy Act (Cth) 1988 [Note 4] in all
dealings with Customers;

(ii) comply with their obligations to consumers pursuant to the Trade Practices Act (Cth) 1974,
and theDisability Discrimination Act (Cth) 1992;

(iii) comply with any other relevant consumer related laws and codes of the Commonwealth,
States and Territories of Australia; and

b) a breach of any applicable law of Australia (or elsewhere) is also a breach of sub-clause
14.1.12 of the Registrar Agreement.

12.3 Domain Name Suppliers must publish on their web site, and include in their terms and
conditions, a written cancellation policy.

Guideline:
(1) Fair trading legislation in some states andtteies mandates a cooling off period for salegadds and services made over the telephone or the
Internet. Domain Name Suppliers should ensuretligit cancellation policy complies with relevangilative requirements.

13. Code Enforcement

13.1 Industry participants must conduct their business in accordance with the Code. For the
avoidance of any doubt, this Code:

a) forms a part of the Registrar Agreement under clause 7.4 of the Registrar Agreement; and
b) is a Published Policy for the purposes of clause 7.2 of the Registrar Agreement.

13.2 Any person including a Customer, Reseller, Registrar or the Registry, may bring a
Complaint under this Code.



13.3 Alleged breaches of this Code will be dealt with, by auDA under its Complaints Policy [Note
5].

13.4 Nothing in this Code is intended to derogate from any rights or causes of action a person
may have under any law of any jurisdiction.

13.5 A breach of this Code is an Event of Default under the Registrar Agreement and may result
in the suspension or termination of the Registrar’'s auDA accreditation or the termination of the
Registrar Agreement.

13.6 For the purposes of auDA complying with its responsibilities in relation to the regulation of
the .au domain, the suspension or termination of a Registrar’s auDA accreditation or the
termination of a Registrar Agreement will immediately suspend or terminate any agreement
between that Registrar and their appointed Resellers.

14. Complaints Handling Principles
14.1 Domain Name Suppliers must:

a) provide an efficient, fair (both to the subject of the Complaint, and the Complainant whether
an organisation or individual) and accessible mechanism for handling Complaints;

b) demonstrate a commitment to the right of Customers to complain; and

C) in their dealings with Complainants, regard Complaints as an opportunity to improve their
Products.

14.2 Domain Name Suppliers must provide adequate resources for Complaint handling with
sufficient delegated levels of authority.

14.3 Domain Name Suppliers’ Complaints handling processes must have the capacity to
determine and implement remedies to achieve resolution.

14.4 Complaints must be dealt with in 30 days where possible, or as soon as practicable after
this time, and Complainants must be treated with courtesy.

14.5 If a Complaint is made Domain Name Suppliers must ensure that the Complainant is aware
of:

a) their rights under this clause 14 and the Complaints Handling Rules under clause 15 of this
Code; and

b) the Domain Name Suppliers’ own Complaints handling procedures.

14.6 If a Domain Name Supplier is not able to resolve a Complaint to the satisfaction of either
the Domain Name Supplier or the Complainant, the Domain Name Supplier may refer the
Complaint to auDA.

14.7 If a Domain Name Supplier is not able to resolve a Complaint to the satisfaction of either
the Domain Name Supplier or the Complainant, the Domain Name Supplier must inform the
Complainant that the Complainant may either refer the Complaint to auDA, or may request the
Domain Name Supplier to refer the Complaint to auDA.

14.8 auDA may investigate a Complaint at any time either before or after it has been referred
to auDA by a Complainant or a Domain Name Supplier.

15. Complaints Handling Rules

15.1 Domain Name Suppliers must implement processes and procedures and must deal with
Complainants in accordance with the Complaints Handling Principles and Rules set out in this
Code.

15.2 Domain Name Suppliers’ Complaints handling processes must:



a) be publicised (in accordance with clause 12.1 a) of this Code) to Customers and staff of the
Domain Name Supplier;

b) include information about a Customer’s right to complain; and

c) specify how the Domain Name Supplier can be contacted in order to make a Complaint.

Guideline:

(1) It is recommended that Domain Name Supplieosige easily understood information about their @taimts handling process in as many media
and formats as reasonably practicable. Examplesimshyde, but not be limited to, telephone diregtigstings, information printed on accounts,
service guarantee or product/service brochureseaiding Material, Customer service guides or im¢ipages.

15.3 Domain Name Suppliers must provide information on how, when and where to make a
Complaint. This may include information about the Complaint lodging process, hours of
operation and offices or locations at which Complaints can be lodged. This information must be
simple, in plain English, and reasonably accessible to all Complainants, including people with
disabilities and from non-English speaking backgrounds.

15.4 Domain Name Suppliers must ensure that Complainants have access to free or low cost
and flexible methods for lodging Complaints.

Guideline:

(1) To ensure that Customers or Complainants ardiscouraged from making a Complaint, Domain N&uppliers should consider the provisior of
a toll free or local access number. Other alteveatfor low cost access include e-mail, free-callll call fax, street address, mailing address or
Internet web page form.

15.5 Where requested, Domain Name Suppliers must provide Complainants with reasonable
assistance in formulating and lodging Complaints and must ensure that Complainants are aware
of their right to make such a request.

Guideline:

(1) There may be a number of reasons for the régegslanguage problems or physical disabilityisThay also take the form of providing
information on what the Domain Name Supplier regmithe Complainant to provide to progress the Caimiplbut does not extend to providing
resources to compile compensation claims on belfitiife Complainant.

15.6 Responsiveness

a) A Domain Name Supplier must acknowledge written Complaints within 5 business days of
receipt of the Complaint. A Domain Name Supplier can elect to do this either verbally or in
writing, unless the Complainant specifies one or the other method.

b) Verbal Complaints will be taken as acknowledged at the time the Complaint is made.

c) At the time of receiving the Complaint or as soon as reasonably practicable after receiving
the Complaint, the Domain Name Supplier must inform the Complainant of the Complainant's
right:

(i) to request the Domain Name Supplier to provide their response or determination in relation
to the Complaint in writing;

(ii) to request information from the Domain Name Supplier as to the progress of the Complaint.

d) Wherever possible, a Domain Name Supplier must advise Complainants when they make a
Complaint, within 5 working days, of the complexity of the investigation and a timeframe for the
possible final determination of the Complaint. The timeframe for finalisation should not exceed
30 calendar days unless clause 15.7d) applies or the Complaint has been referred to auDA.

e) In certain cases it will not be possible for a Complaint to be handled within the 30-day

timeframe due to the complexity or circumstances of the Complaint. A Domain Name Supplier
must provide regular updates to the Complainant in these circumstances and the Complainant
must be kept informed as to the Complaint’s progress and likely timeframe for finalisation. The



Domain Name Supplier must also inform the Complainant of the Complainant's right to refer
any such Complaint to auDA.

Guideline:

(1) The complexity or circumstances of a Complaiaty include where the Domain Name Supplier is ngiyon another Domain Name Supplier for
the provision of information to enable further istigation of the Complaint, or for another Domaiane Supplier to provide information on the
resolution or determination of the Complaint.

f) Domain Name Suppliers must advise Complainants of the outcome of the investigation of
their Complaint. This must be in a written format, if requested by the Complainant, giving
reasons for the response or determination.

g) If a Complainant makes a request for information regarding the progress of a Complaint, a
Domain Name Supplier must provide a response as soon as is reasonably practicable. A Domain
Name Supplier need not provide a response to such a request if it can reasonably be said that
the request is frivolous or vexatious.

Guideline - meaning of ‘as soon as is reasonabécficable’ and ‘frivolous or vexatious':

(1) When determining what response time meetsetjeirement of being ‘as soon as is reasonablyipedte’, regard must be had to:

(i) the means by which the request has been reteind the response is to be provided (simple regbgselephone or email that can be answered at
the time of the call or could be filed for a respemvithin a day;

(ii) the ease with which the response may be detemnand provided;

(iii) the seriousness of the subject matter givisg to the Complaint;

(iv) the method of communication of the responsi the alternatives available, striking a balandevben the reasonable administrative practices of
the Domain Name Supplier with the wishes of the @lamant; and

(v) the Complaints Handling protocols of the Domilemme Supplier and their reasonable applicatidghégarticular request.

(2) When considering whether a request is frivolousexatious, regard must be had to:

(i) the frequency of such requests or the time hlaatpassed since a previous request;

(i) the seriousness of the subject matter givieg to the Complaint;

(iii) any other relevant conduct on the part of @@mplainant;

(iv) the context of the expected time frame footaeson of the Complaint; and

(v) the relative expense, inconvenience or diffigalssociated with the Domain Name Supplier proxjdhe relevant information.

h) Domain Name Suppliers must not impose Complaints handling charges on Complainants,
except where the investigative/handling process is sufficiently onerous to justify the levying of a
Complaints handling charge.

Guideline - example of onerous circumstances:
(1) Where a Complainant instigates a complaint@sscthat requires the retrieval of archival recondse than two years old.

i) Where the outcome of a Complaint is upheld in favour of the Complainant, a Domain Name
Supplier must refund any Complaints handling charges paid by the Complainant for that
Complaint.

j) Where a Domain Name Supplier considers that the investigative/ handling process is
sufficiently onerous to justify the levying of a Complaints handling charge, a Domain Name
Supplier must not impose the charge without reference to, and discussion with, the
Complainant. In cases where a charge is to be imposed, the Domain Name Supplier must
inform the Complainant of such charge in writing.

k) Where the Domain Name Supplier deems the Complaint frivolous or vexatious, the Domain
Name Supplier must:

(i) inform the Complainant of the reasons for the decision not to investigate; and

(ii) inform the Complainant of the availability of external options for Complaint handling, eg. by
making the Complaint to auDA.

15.7 Escalation and further recourse

a) A Domain Name Supplier's Complaints handling process must include an escalation process.



b) Domain Name Suppliers must advise Complainants of their avenues of recourse, including
their internal options and/or external options, in all instances where the Complainant indicates
to the Domain Name Supplier that they remain dissatisfied with the outcome of a Complaint.

15.8 A Domain Name Supplier must not demand payment of justifiably disputed amounts whilst
the Complaint is being investigated.

15.9 Complaints data collection and analysis

a) Domain Name Suppliers must have appropriate systems to record Complaints and their
outcomes. These systems must enable the Domain Name Supplier to collect and analyse
Complaints in order to identify Systemic Problems and provide the basis for Complaint reporting
required under the regulatory and the self-regulatory regimes.

b) Domain Name Suppliers must ensure that data collected is categorised and analysed at least
every six months to allow for the identification and rectification of recurring Systemic Problems.

¢) A Domain Name Supplier must retain any material collected and recorded and any material
provided by or communicated from a Complainant throughout the complaint handling process
for a minimum period of two years following the closure of a Complaint.

15.10 Domain Name Suppliers must review their Complaints handling process at least every
two years to ensure that it is delivering fair and reasonable outcomes. Any necessary
amendments must be made to the Complaint handling process based on these reviews.

15.11 Changes to Complaints handling policies and processes

a) Domain Name Suppliers must update any information regarding their Complaint handling
process to reflect any variations to the process.

b) Where significant variations are made that affect Complainant’s access to the process,
Domain Name Suppliers must inform Complainants of the changes.

16. Definitions

Term Definition
oLD Means a second level domain, that is, a name atettend level of the .au domain name hierarchygfample,
.com.au)

Means but is not limited to any advertising or pational material via: television; radio; press anagazine
advertisements; direct mail; posters; brochuresk@ging; price tags; billboards; cinema advertisetsie

Qi‘:::it;mg advertor.ials; infomercials;.promotional videps; vgite materigls; sighage; mepiia releases; electroail;
electronic news groups; bill messages and insantother point of sale material. (From ACIF Code:C521
OCTOBER 2001)
Means an attendant care worker, family membemdrier other person nominated by a Customer witlsability,

Advocate non-English s_peaking background, or other spe@atro assist the Customer. _ _
An Advocate is not authorised to make changeseadiistomer’s account or domain hame services uthless
Customer as an Authorised Representative authotise&dvocate to do so.

auDA Mean§ .au Domain Administration Limited, the sefulatory body responsible for the administratibthe .au
domain.

auDA

Compliance Means a logo provided by auDA to denote compliamitie the Code.

Mark

Authorised M.eans a person who is: authorised.b.y the Custonthiecstate to act on behalf of a Customer on mammcigtecl

Representative with a Supplier’s domain name activity or assoda®eoducts. Wherever the term Customer Complainargad

in this Code, the term Authorised Representative lshalso be read.
Code Means this .au Domain Name Suppliers' Codeastiee being an auDA Published Policy.
Means any Advertising Materials the contents ofaluhinakes comparisons directly or by implicationazsn

gg\?;?;‘;imlgm Domain Name Suppliers, or betweer] particular Prt;d(JE’referred Products") a.n.d other Prqducts ("Caegha
Products") and includes any comparison betweeprikes of or terms and conditions attaching toRheducts.
Complainant Means a person or organisation makiggraplaint.
Means any expression of dissatisfaction or grieganade to a Domain Name Supplier or auDA by a Custam
Complaint member of the public (including another Domain N&Bugplier) in relation to any act or omission damain
Name Supplier related in any way to domain namesgdbes not include a request for information.
Complaints

Policy Means the auDA Published Policy known as Compldtolicy 2002-21as amended from time to time.



Customer

Domain Name

Domain Name
Applicant
Domain Name
Licence
Domain Name
Supplier

Product
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Registrant
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Registrar-of-
Record
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Reseller

Savings Claim

Systemic
Problem

WHOIS service

WHOIS data

Written
Agreement

Notes:

Means a person or entity who:

a) has a contract with a Domain Name Suppliertfersupply of a Product;

b) is or may be eligible under the criteria seeldyomain Name Supplier to enter into a contractifersupply of
the Product;

c) is or may be eligible to obtain a Domain Nameehice under the eligibility criteria set by auDArfr time to
time;

d) is a Registrant;

e) is a Domain Name Applicant.

Means a domain name in any designated .au 2LDher aiomain name space for which auDA has regulatory
responsibility from time to time.

Means an individual or entity that applies for anizdn Name Licence, or for renewal of their existidgmain
Name Licence.

Means a licence to use a domain name for a spg@éeod of time.

Means a Registrar or Reseller.

Means a Domain Name good or service offered by mdd Name Supplier including a Domain Name, a Domai
Name Licence and registration, renewal or trarsdevices.
Means those specifications and policies establisinedpublished by auDA from time to time, in ac@rde with
its constitution.

Means an entity or individual that h@d3omain Name Licence in one of the 2LDs.
Means the agreement to be entered into, or rendvetdeen the Registrar and a Customer or Registraetation
to an approved Domain Name.
Means an entity that registers Domain Names ford@uoests and who is accredited by auDA in accordaritte w
auDA's accreditation of a domain name.
Means the Registrar that is listed in the RegistriabDase as being responsible for the administratienDomain
Name.

Means a database containing the Registry datadtiorlto a designated 2LD.

Means a person or entity:

a) appointed by a Registrar to sell Domain Name frisdor provide Customer services to Registrantsebialbof
the Registrar;

b) and any person who is characterised as a reselfer auDA Policy 2002-16 as amended from timeinte; or
C) any person or entity that is an agent of anghefabove.

Means any claim or statement in any Advertisingéviats that represents or implies that the recimtands to
save money or that the Product being advertisedseme way discounted in price.

Means the failure of a system, process or pracfieeDomain Name Supplier, which causes detrimeat t
significant number or class of Customer.

Means the protocol used to provigelaic information service in relation to data iretRegistry Database.
Means the set of data to be disclosed on a WHQl8cseunder auDA Policy 2002-06 as amended frone tion
time.

Means an agreement between the Domain Name Suppliethe Registrant evidenced in writing, whichldou
include, for example a click through agreementtenihternet between the Domain Name Supplier aad th
Registrant that has been agreed to by the Registrant.

[1] http://www.auda.org.au/cop/cop-index/

[2] http://www.auda.org.au/registrars/accreditation/

[3] http://www.auda.org.au/policies/policy-index/

[4] http://www.privacy.gov.au

[5] http://www.auda.org.au/registrars/complain/




