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▪ How to build a Social Media campaign?

▪ How to organize a working process?

▪ What best practices do we adopt the At-Large 

Social Media campaign?

What does the presentation cover?
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1. You need a plan!
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Goal

to maintain a positive 

image of the At-Large 

community, to establish 

and enhance our 

communication with the 

audience.

Target 

audience
Tasks

At-Large Social Media Strategy

Social 

Media 

Platform

Timing

Twitter (accounts of the 

At-Large members and 

@ICANNAtLarge)

Facebook - RALO`s 

pages, pages of At-

Large members

Instagram

Expected results

Metrics for Post 

analysis

▪ to inform about current activities 

(sessions and webinars) and to invite 

to participate in

▪ to introduce the At-Large leaders

▪ to talk about the work and 

significance of the At-Large in the 

ICANN ecosystem

Engaging new members is not a 

proposed task but can be a valuable key 

result of all outreach and engagement 

activities around Social Media actions.

▪ existing community members 

(ALS`s members and individual 

members who are still not very 

actively involved in the activities)

▪ ICANN community

▪ external audience interested in the 

ICANN work and results of it ▪ better understanding of 

the role, goals, and 

current tasks of At-Large 

in ICANN

▪ getting feedback

▪ meeting new members 

interested in 

participating in the 

ICANN policy 

development process

▪ meeting new partners in 

the regions
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2. You need a team!
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At-Large Social Media Strategy is 

open to all At-Large members 

(for comments, suggestions, ideas-

ideas-ideas)

We use the guidelines and 

principles

(Communication strategy, 

Outreach and Engagement 

Strategy, O&E virtual strategy)

We distribute the responsibility

We encourage our community to support us!
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3. Be interesting and explain easily
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4. Your audience should know your LEADERS

Video content is more effective than pictures and graphics

https://www.youtube.com/user/ICANNAtLarge/about

https://www.youtube.com/user/ICANNAtLarge/about
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5. Show the inner workings of your organization

We invite to participate in the ICANN70 At-Large sessions
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6. Care about your audience

We remind about the schedule, time zones, supported languages
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7. Push for the feedback
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To support existing followers

To get new ones

At-Large Twitter competition

- which tweet about At-Large will gather 

more likes

- which tweet about At-Large will gather 

more comments

- the best comment/question to post (focus 

on engaging of an outside audience)

We are organizing the Twitter competition

8. Encourage and let your audience to support your activities
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9. Build joint campaigns

We will talk about the presence of At-Large in Europe

At-Large Structures

Members

MOU Partners
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We will publish the short summary of At-Large 
sessions and 
indicate the date of the ICANN70 read out 
sessions (virtual)
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Thanks for your attention! 

We invite you to follow At-Large news in Social 

Media and support us!

https://twitter.com/ICANNatlarge

https://www.facebook.com/EURALO/

https://www.facebook.com/APregional/
https://www.facebook.com/EURALO/

https://twitter.com/FilinaNatalia

https://twitter.com/icann
https://www.linkedin.com/company/icann

https://www.facebook.com/icannorg
https://www.flickr.com/photos/icann

https://www.youtube.com/user/ICANNnews
https://www.instagram.com/icannorg

LACRALO Social Media
Twitter: @LACRALO_Icann

Facebook: LACRALO-ICANN At Large
Instagram: LACRALO.Icann

APRALO Social Media
https://www.facebook.com/APregional

https://twitter.com/ICANNatlarge
https://www.facebook.com/EURALO/
https://www.facebook.com/APregional/
https://www.facebook.com/EURALO/
https://twitter.com/FilinaNatalia
https://twitter.com/icann
https://www.linkedin.com/company/icann
https://www.facebook.com/icannorg
https://www.flickr.com/photos/icann
https://www.youtube.com/user/ICANNnews
https://www.instagram.com/icannorg
https://www.facebook.com/APregional
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*all images are taken from open source https://pixabay.com/ or credit by Filina Natalia

Have a fruitful ICANN70!


