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Domain Names are natural ly a scarce commodity s ince

they are each necessar i ly unique .  Some domain names

r ightful ly belong to corresponding wel l -known brand

owners ,  but  others  are gener ic  terms and are regis tered on

a ‘ f i rs t  come,  f i rs t  served bas is ’ .  The market  ef f ic ient ly sets

the pr ice for these inherent ly valuable Domain Names .

Investable domain names represent a smal l  fract ion of  a l l

regis tered domain names and investors  are but one player

in a global  domain af termarket .  Who domain name

investors  are might surprise  you.  This  ta lk by NARALO

Members Nat  Cohen (Director ,  Internet  Commerce

Associat ion) and Zak Muscovi tch (General  Counsel ,

Internet  Commerce Associat ion) ,  wi l l  expla in the secondary

market ,  the part ic ipants ,  and the benef i t s  and necess i ty of

the secondary market  to a l l  s takeholders .
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