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If the domain hasn’t expired vet...
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N\

Have you
opted out of
monetizing
pages for the
domain?

yes

n this case some
registrars will bypass
ARGP and go directly
to Renewal Grace
Period (RGP) or
Pending Delete (PD)

Some registrars allow
this — may influence
the treatment of the
domain post expiry

Is domain in
the auto-
renew grace
period?

don’t
know Success in

renewing
domain?

yes

7N\

Check domain status
on registrar and
registry WHOIS —

information varies by
provider and port

Is the domain
listed as for
salein an
after-market
auction?

yes

()
Next Page

Confirm with registrar
(not reseller)
customer support.




Auto-renew Grace Period part 2
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Something’s wrong
with this flowchart or
your diagnostic work
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name after it is deleted
(“on the drop”).
Competitive process,
varies by provider and
TLD
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Mikey’s Wish List — easy stuff

Originate renewal notices from a consistent/distinctive email address
that is used for no other purpose (and remind registrants to white-
list the address in spam filters)

Establish minimum expiration-reminder schedule (pre and post-
expiry)
Provide consistent “service disruption” across registrars on expiration

Always disrupt web service on expiration — triggers active/technical
response

Do not disrupt email on expiration — to aid in contacting registrant

Provide consistent and informative domain-status flags across
registries, registrars and TLDs

Provide “plain language” versions of the various policy statements,
with disclaimers that point to the “real deal” legal stuff

Change confusingly-similar terms like “automatic renewal” vs “auto
renew grace period”



Mikey’s Wish List — harder stuff

Work to eliminate confusing registrar-slamming schemes

Establish minimum standards for registrar WHOIS
information display (data elements, sequence, captions,
consistency, availability, etc.)

Provide consistent minimum processes across registrars
and TLDs to determine domain status

Provide consistent notification/display of deletion,
automatic-renewal, auto-renew grace-period and
redemption grace-period policies on reseller/registrar web

pages
Provide consistent redemption grace-period intervals rather
than leaving it up to provider discretion

Provide consistent post-expiry implications when
registrants elect not to automatically-renew domains and/
or opt out of monetization of web addresses



Mikey’s Wish List — really hard stuff

* Eliminate conflict of interest — registrar either generates
revenue from renewal OR monetization/aftermarket-auction/
drop-catching, not both

e Offer a mechanism (perhaps a “token”?) during Pending-
Delete that can be used by registrant to recover the name in
the drop-catching/auction post-delete

e Shift all TLDs to thick-registry model to aid in normalizing
WHOIS-based processes



