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Status of this Memo

This document specifies an Internet standards track protocol for the
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Punycode domain name converter
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New TLDs
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288

MILLION

domain names :
registered globally

6.2"

INCREASE

year over year
from Q4 of 2013

Source : https://www.verisigninc.com/en_US/innovation/dnib/index.xhtml
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Breaking the .com stranglehold
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o
H t The Applicant Guidebook has gone through several
ls OIY iterations in draft form and is the result of years of careful
p implementation of GNSO policy recommendations and
thoughtful review and feedback from the ICANN stakeholder
community. Each version of the Applicant Guidebook was
posted for public comment. More than one thousand public

comments have been reviewed and considered, making the
program what it is today.

Applicant Guidebook June 2012

« January 2012 Applicant Guidebook September 2011

e May 2011
e April 2011 Discussion Draft
¢ November 2010 (Proposed Final version)
e May 2010 (version 4)
e February 2010 (excerpts)

¢ October 2009 (version 3)

e May 2009 (excerpts)
e March 2009 (version 2)

The first version of the Applicant Guidebook
was posted October 2008. The Applicant Guide-
book documents how ICANN has implemented
the GNSO policy recommendations and is a 2008 In June 2008, during ICANN’s Paris
comprehensive guide for applicants on the pro- meeting, the ICANN Board approved
gram’s requirements and evaluation process. 2007 the §N§O recor;‘lLr;setndta;]ticl)r;s fc;;'

introducing new g o the Internet’s
addressing system.

Applicant Guidebook (version 1) Oct. 2008

ICANN’s Generic Names Supporting Organiza-
tion (GNSO) conducted their policy develop- 2005
ment process between December 2005 and

September 2007. This work produced a

set of principles and recommendations on 2004

what should be included when implement- .asia, .cat, .jobs, .mobi,
ing the program. .post, .tel, .xxx, and .travel

ZOOO | ICANN successfully carried
out two previous application

.aero, .biz, .coop, .info, rounds for new gTLDs

.museum, .name, and .pro

Eight gTLDs predate ICANN’s creation Before 1 998

.com, .edu, .gov, .int,

.mil, .net, .org, and .arpa



A New World of gTLDs

Brands: Brand owners, such as corporations, sport teams and other
high-profile entities, can protect their brands and trademarks, enhance
brand trust and create new ways to extend their brand and services to
partners, resellers and customers.

Communities: Group of like-minded organizations that share common
missions, goals and challenges can promote commercial or non-
commercial offerings to better promote, protect, guide and serve their
communities.

Geographic: Cities and regions can promote greater recognition of their
areas, generate additional revenue and better serve constituents.

Generic Terms: This category covers terms that don’t fall under the
previous three categories. Forward-thinking organizations and innovative
entrepreneurs could pursue new business opportunities or build their
online presence.



A New neighborhoods
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Who comes up with these names?

e In theory everyone, but ...

e 185 K$ for the application + $$$% to build the
registry ( or a solid contract with a registry
operator )

e Donuts 307 TLDs, Google 101 TLDs, Top
Level Domain Holdings (TLDH) 92 TLDs,
Amazon 76 TLDs, Famous Four 57 TLDs,
and UniRegistry with 54 TLDs.
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Top 10 Biggest Selling New gTLDs

XyZ
.4t (web address)
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.wang (net)

.berlin

link

top

.realtor

0 250,000 500,000 750,000 1,000,000

Source : https://namestat.org/



Top 10 Biggest Selling IDNs
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Top 10 Biggest Selling City TLDs
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Source : https://namestat.org/



Key players to work with

Public

anyone who uses the
Internet regularly

For new domains to succeed, the public must be aware of
and understand what's coming. Education will raise
awareness and ensure a basic level of trust and comfort
as new domains flood the Internet.

Convincing users to register new domains will be critical to
the success of a new TLD Registry.

In order to drive user registrations, a new Registry will
have to form effective partnerships with other registrars
and also market our domains directly to users - a push-
pull approach.

Partnership and buy-in from other registries are necessary
to support industry-wide initiatives.



Complete Inversion of Demand-Supply Dynamics
Pre 2013 Post 2013
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Need to incentivize Registrar = More budget




Vertical Integration



TLD Launch Phases

1. Sunrise : an ICANN-mandated 60-day period wherein
legal trademark owners worldwide can stake a claim
before registration opens;

2. Pre-registration ( Landrush ) phase : the earlier you
register the domain name the more you'll get the name.

3. Open registration (general availability) : In most cases,
after the first two phases are met, there's a certain date
that the name is generally available to anyone.



New TLD vs Search Engine

“Google has a lot of experience in returning relevant
web pages, regardless of the top-level domain (TLD).
Google will attempt to rank new TLDs appropriately,
but | don't expect a new TLD to get any kind of initial
preference over .com, and | wouldn't bet on that
happening in the long-term either. If you want to
reqgister an entirely new TLD for other reasons, that's
your choice, but you shouldn't register a TLD in the
mistaken belief that you'll get some sort of boost in
search engine rankings.”

Matt Cutts engineer in the search quality team at Google



Technical problems arise with New
TLDs

e Universal acceptance of more-than-3-
characters TLD or IDN TLD.

e \Web browsers

e Internet Software applications

e Mobile Operation Systems
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